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THETRAINLINE.COM WEBSITE ENHANCEMENTS ARE JUST THE TICKET FOR MILLIONS OF RAIL PASSENGERS
Millions of UK train travellers can now find and book cheap train tickets in a much quicker, simpler and more seamless process thanks to new developments and enhancements to leading online rail website thetrainline.com. 

The 5million* visitors to thetrainline.com every month will see that while the website has retained its familiar, friendly design, it now boasts a much faster and cleaner booking process and an enhanced user experience. 

Commenting on the redesign process Ben Pearson, commercial director at thetrainline.com said: “Our aim was to develop the best rail ticket website possible for our customers. Over 18 months we’ve carried out extensive research into buying behaviour, continuously conducted website usability testing and implemented changes from our customer feedback. We’re confident, and extremely proud, that we have delivered a market-leading website to help millions of rail passengers find the right ticket at the best price.”
Selling tickets for all national rail routes thetrainline.com provides a one-stop shop for planning rail travel and purchasing the best value train tickets. The key drivers behind the site enhancements were ease of use, speed of booking and money saving features.
Ease of Use
Single tickets and return fares are now displayed on the same page making it quick and easy to directly compare prices.
A journey summary box is displayed throughout the booking process, making it easy to see the running total for selected items included train fares and any additional items such as travel cards and insurance. 

With the integration of PLUSBUS customers can purchase bus tickets to and from over 300 destinations for a complete door to door journey.
An overview of ticket types and restrictions can be seen when clicking on an item, enabling an informed decision to be made and the right ticket to be purchased.
Speed of Booking
Users can now complete a booking in just six short pages, making finding and buying the right train ticket a very quick process.
Journey details, including number of passengers and any railcards, are now entered just once at the start of the booking process, giving a quicker and more seamless journey from the search box to the fare display page.
Improved Web 2.0 technology has eliminated the need for extra pages to display additional information, while faster technology has removed ‘Please Wait’ pages.
Money Saving Features
Two single tickets can often be cheaper than a return, so by displaying the fares together customers can easily see which ticket will save them the most amount of money. 

The cheapest available fare for the preferred journey time is highlighted on the results page enabling visitors to quickly see the most cost effective option.
The amount of money saved, compared to buying on the day of travel at the station, is clearly displayed in the journey summary box when fares have been selected.

The site has kept its popular Best Fare Finder tool, which shows the cheapest fare available on 146 of the most popular routes. Perfect for people who are prepared to be flexible on their travel times and dates to make huge savings. 

The Ticket Alert tool also remains a key feature, notifying users to when tickets for their journey become available, enabling them to book their fare up to 12 weeks in advance and benefit from savings.
To ensure the site met customer demands the new website underwent a broad testing programme including inviting thetrainline.com’s most frequent purchasers to use the site during the development process, with their feedback shaping further changes. Fran Baldan, one of thetrainline.com’s frequent customers said: “The changes make a huge difference to the overall search and booking experience. Information is clear, concise and shows how much money you’ve saved compared to buying on the day. I use thetrainline.com a lot and I can’t fault this new version, it really is good!” 

Ben Pearson continued: “We’re seeing a huge growth in customers to thetrainline.com as train travellers become savvier at buying the right ticket at the best price in the most convenient way. Our customers save an average of 43%** and our tools like Best Fare Finder provide a distinct advantage over buying at the train station; this combined with the convenience, ease of use and seamless site will further accelerate our growth and see more train travellers saving money on their train tickets.”
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Notes to the editor 

* 5million visitors a month based on average of 12 months.

** Compared to buying at the station on the day of travel

About thetrainline.com

thetrainline.com is the leading UK rail ticket retailer and rail ticket information provider, offering fast and easy access to timetables, fares, reservations and tickets through its Internet site and contact centre operations in the UK train travel sector.  In addition to its own website, www.thetrainline.com, it operates retail websites for a number of Train Operating Companies who sell rail tickets online, as well as providing a rail business travel service direct to a number of blue chip corporations and travel agents.
