RAILWAY SLEEPERS

TRAIN TRAVEL PROVES A REAL YAWN FOR SOME PASSENGERS

Nearly two thirds (64%) of British rail users have fallen asleep on the train and, as a result, more than a quarter (27%) have missed their stop, according to a new survey out today*. 

The ‘Sleeper Survey’, which was carried out by leading rail ticket retailer thetrainline.com, comes as the nation’s Christmas party season gets into full swing and sleep-prone passengers up and down the country, succumb to slumber on the way home and overshoot their stop. 

One in four (27%) sleepy passengers has gone further than half an hour past their desired destination with many travelling the length and breadth of a county – sometimes the country – before waking up. 

Most passengers (74%) blamed tiredness for sneaking a quick snooze on the way home. A small percentage admitted their doze was drink-induced. A further one in six (15%) put their shut-eye down to the calming motion of the train. 

Iain Hildreth, marketing director at thetrainline.com, said “I think it’s safe to say that at one time or another we’ve experienced falling asleep on the train – whether it’s happened to us or someone we know – and at this time of the year the problem is particularly rife. Some of the stories from our survey make for funny reading but we know that falling asleep on the train can be rather hazardous and at times a real pain!” 

When asked what sound would help to keep them awake on the move post-Christmas party, passengers suggested loud, continuous driver announcements, an alarm bell or the sound of a baby crying.  Other, more obscure preventative measures cited include a cockerel crowing, football commentary, a ‘nagging’ spouse and piped music. However, it seems that the most crowd-pleasing option would be a subtle, bespoke vibrate function on their mobile phone or MP3 timed at exactly the right moment before their station stop.  

Hildreth continues “Our findings show that two in five (40%) of train travellers would like to have a device which would wake them up before their stop. Last month, thetrainline.com launched an iPhone app to help people find train information on the move. Given the demand, we hope, over time, to develop a function for our app to wake passengers up in the nick of time.”

thetrainline.com’s Sleeper Survey unearthed some embarrassing catnaps from the carriage…   

To the end of the line and back – four times! – one passenger tells of an ill-fated Christmas party where one member of staff went to catch the train home but fell asleep and missed his stop. He went back the other way and fell asleep again. After doing this three more times, he gave up and decided to go straight to the office. He was the first one in at 7am.  

Sing while you’re sleeping – one passenger recounts falling asleep on the train and singing in her sleep. She later woke up to a round of applause from her fellow passengers. 

The happy-ever-after – one passenger was on his way home to Wakefield when he fell asleep and overshot his stop – by quite a way. He woke up in Edinburgh and as a result decided to stay the night – a mistake he doesn’t regret now since he met his fiancée that evening. 

Dribbling dozers – a number of tired travellers admitted to falling asleep with their mouth open. The result – a few wet shoulders… 
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For further information and/or case studies, please contact:

thetrainline.com press office at Seventy Seven PR on 020 7492 0974 or e-mail thetrainline@77pr.co.uk
*The research was conducted on thetrainline.com’s website in November 2009. A total sample size of 707 rail travellers was surveyed.  
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